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News around the corner…
A master player of the game Go has won his rst match against a Google computer program, after losing three in 

a row in a best-of-ve competition. Go is a game of two players who take turns putting black or white stones on a 

19-by-19 grid. Players win by taking control of the most territory on the board. Google representatives said the 

defeat was "very valuable" for AlphaGo, as it identied a problem which they could now try to x.

Online retail colossus Amazon is seeking a US 

patent on using seles—instead of 

passwords—for shopping when using 

smartphones. Smartphone cameras would 

capture video snippets to avoid being duped by 

a fraudster using someone's picture to 

impersonate them in an online transaction, 

according to the patent application.

Researchers at MIT's Computer Science and 

Articial Intelligence Laboratory (CSAIL) have 

developed a new system that allows web users 

to share self-selected aspects of their online 

activity with their friends and the general 

public. The hope is to give users themselves, as 

well as academics and other scientists 

conducting research in the public interest, 

access to the same type of browsing data that 

big web companies currently collect and mine 

to better target products to individual 

onsumers.

To help combat the problem of slow loading pages, 

researchers from MIT's Computer Science and Articial 

Intelligence Laboratory (CSAIL) and Harvard University 

have developed a system that decreases page-load times 

by 34 percent. Dubbed "Polaris," the framework 

determines how to overlap the downloading of a page's 

objects, such that the overall page requires less time to 

load. each companies like Google and Amazon have also 

tried to improve load times, with an emphasis on 

lowering costs for data usage. This means that they 

often focus on the challenge of more quickly transferring 

information via data compression.
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Article1
SOCIAL INTRANET

The phrase social intranet has 

only appeared in recent years 

(late 2009) to describe an intranet 

with social media features. 

Although with any emerging 

technology there is likely to be 

disagreement on the precise 

denition of a new term, I 

describe a social intranet as the 

following: 

An intranet that features 

multiple social media tools for 

most or all employees to use as 

collaboration vehicles for 

sharing knowledge with other 

employees. A social intranet 

may feature blogs, wikis, 

discussion forums, social 

networking, or a combination of 

these or any other Web 2.0 

(intranet 2.0) tool with at least 

some or limited exposure 

(optional) from the main 

intranet or portal home page. 

However, a few employee or 

executive blogs do not make a 

social intranet. A social intranet 

requires wide participation, or at 

minimum, opportunity for 

participation, by most or all 

employees that have intranet 

access. 

Social intranets require social 
media: blogs, wikis, and user 
comments, to name a few. Social 
media on the intranet is a 
relatively new phenomena having 
only appeared behind the rewall 
in the past 4 or 5 years (with the 
exception of instant messaging and 
discussion forums which have been 
around, in some form, since the 
late 1990s). The Social intranet 
basics: 
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Multiple social media tools

Open opportunity to use social 

media tools for most or all 

employees with intranet access

Access to social media tools from 

the intranet home page

Social options woven into most 

content consumption (e.g. user 

comments, rating, links to tools, 

etc. on most page templates)

The Rise of Social
Intranet

The original intranet, Intranet 

1.0, typically began as nothing 

more a welcome page, perhaps 

a name and a phone number, 

and a simple welcome message. 

It evolved rapidly to become 

The Portal (authorization, 

authentication, application & 

database integration). The trail 

has lengthened considerably as 

of late with the advancement 

of social media, and the 

intranet has made an 

evolutionary leap to version 2.0 

– the social intranet. In fact, 

those organizations that haven't 

adopted such tools are now in 

the minority and are irting 

with disaster and the 'global 

talent crunch' – the ght for 

young, talented individuals to 

replace the rapidly aging and 

retiring baby boomers. 

Organizations risk being 

squeezed by the talent crunch 

and losing the campaign for 

young talent if they ignore the 

demands of the next generation 

of 20-something workers that 

not only desire social media in 

their jobs, they've come to 

demand it. 

It should be of no surprise then 

that social media on the corporate 

intranet has jumped in prevalence 

so dramatically in the past two 

years: from nice-to-have to 

common-place (if not mandatory). 

According to the Social Intranet 

Study (results from 

1,400+respondent organizations):

75% have intranet blogs; 26 

percent have deployed blogs 

enterprise wide;

65% have intranet discussion 

forums; 26 percent have 

deployed intranet discussion 

forums enterprise wide;
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63% have intranet instant 

messaging; 44 percent use 

instant messaging on their 

intranets enterprise wide;

61% have intranet wikis; 19 

percent use intranet wikis 

enterprise wide;

60% have intranet user 

commenting; 32 percent have 

deployed intranet user 

commenting enterprise wide;

One of the reasons for the rapid 

adoption of social media behind 

the rewall is not only the 

demand, but the cost of 

deploying these tools: Intranet 

2.0 is cheap.

What is there for you

Engaged employees work harder, 

are often willing to take on extra 

responsibilities and are a positive 

inuence on other employees. 

Unengaged employees basically

serve time and do no more and 

possibly less than required.

The actively disengaged may 

work against the interests of the 

organization and tend to be a 

disruptive and morale-depleting 

inuence on others. 

Unsurprisingly, where employee 

engagement is generally high, 

organizations reap the benets 

from lower staff turnover to 

higher earnings per share.

Employee engagement is a 

complex problem, with no silver-

bullet solutions. However, social 

intranets, while no panacea, can 

have a real and positive impact. 

The research available bears this 

out. A 2008 Aberdeen Group 

Research Brief 4 reported that 

organizations using blogs, wikis 

and social networking tools 

achieved an average year-over-

year improvement in employee 

engagement of 18%, compared 

with 1% for organizations that do 

not use social networking tools.

“A social intranet allows all 

employees to author rich 

content, connects every piece of 

content to a specic person, and 

helps people connect with each 

other. On a social intranet the 

“people layer” permeates the 

entire site and makes every page 

more personal and more 

human,” says the Thought 

Farmer Vice President Gordon 

Ross.

HR IN INTRANET LEADERSHIP 

ROLE: For social intranet 

projects run by the IT 

department or the Internal 

Communications team it is 

particularly important to work 

closely with the HR department 

from the Start. Over and over 

again we see intranet projects

that only bring in the HR dept. 

when the time arrives to 

populate the news site with 

content. That is too late. 

Considering the impact a social 

intranet can have on employee 

engagement and morale, and by 

follow-on effect on employee 

retention and performance, HR 

might be the rightful owner of 

the intranet. Whether or not 

they own the intranet, the HR 

team cannot properly strategize 

or feel a sense of ownership over 

the intranet without being 

involved at a core level from day 

one of the project.
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For a social intranet, key steps 
in the planning process should 
include: 

Overarching plan (purpose, 
objectives, goals, KPIs, cost 
benet analysis)

Intranet governance model 
(who owns the intranet, and 
the roles & responsibilities 
for all)

Social media policy (who can 
do what, when, how, and the 
rules for doing so)

Executive sponsorship (ensure 
you have a senior executive in 
your corner to help promote 
your new tools) 

Technology selection (ensure 
the technology solutions are 
based on the aforementioned 
plans and business 
requirements, not knee-jerk 
intuition)

Communications plan 
(promote these tools by 
email, newsletter, the 
intranet home page, and buzz 
marketing activities)

Active conversations (lead and 
promote the conversation 
with topical posts (e.g. new 
blog post or wiki) that are 
well targeted and promoted 
to potential subject matter 
experts and keener)
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How to Plan for 
Intranet 2.0

Intranet 2.0 tools require careful thought and planning; yes they're 
easy to deploy, but they're not easily adopted without the requisite 
change management. AND, if you already have an Intranet Portal, it 
makes your integration to the Social media a cake-walk.

Technology platforms Portal solutions (e.g., SharePoint or 
WebSphere) are the most popular technology platforms. Just over 
one-third of intranets are powered by a portal solution, while 27 
percent of intranets are powered by content management systems 
(e.g., Sitecore, Ektron, Kwantify, etc). 

Technology Platforms

34% of intranets use a portal solution. 

27% use a content management system. 

20% use a custom-built solution. 

14% use a hybrid solution. 

4% use a social media platform.

Proof of the Pudding is in the eating

It is important to remember, though, that employee engagement 
does not equate to annual summer picnics, holiday parties or even 
the executive team pushing a pastry cart around the ofce on 
Fridays. Rather, high levels of employee engagement occur when 
employees feel respected, feel they can contribute meaningfully, 
and when employees feel part of a community at work. The 
fundamental nature of a social intranet contributes to this real and 
substantive aspect of employee engagement. 
We know that social intranets by themselves do not solve the 
problem of low employee morale. However, for the modern company, 
especially those with distributed workforces, a social intranet can 
become a critical enabling factor. But to reach there, we need to 
start somewhere.

Benets of a Social Intranet to your organization: 
https://www.thoughtfarmer.com/les/2012/02/thoughtfarmer-
intranets-engagement-2012.pdf

Sources:

What is Social Intranet:

http://www.prescientdigital.com/downloads/social-intranet-
whitepaper-prescient-digital-feb2012.pdf 
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One of the most long standing battles in the IT 

market continues to rage between COTS or what 

you know as Products and Bespoke applications 

popularly known as customized solutions.

COTS – It is the abbreviation for Commercial 

Off-the-shelf. Generally speaking, off-the-shelf 

systems are produced to meet the perceived 

needs of a particular market or sector. They 

have, in effect, a one size ts all set of generic 

features and for more complex applications, 

customization facilities. Example: ERP 

solutions, BI tools, etc.

Bespoke application - software signies 

customized solution betting the requirements 

of a customer like a glove. They are tailored to 

the exact requirements of the company 

allowing the software to fully integrate. 

Debate
COTS. vs BESPOKE

When it comes to organization and their requirements, 
Scalability of the solution plays a pivotal role. And no 
solutions can be upgraded and tted into and within an 
existing infrastructure like tailor-made solutions. 
Bespoke systems are able to accommodate business 
growth and contract with any necessary downsizing as 
well as evolve with the growth of a company.

Another advantage of the 
Bespoke solutions are they 
match your working 
practices, resulting in 
improved efciency and less 
supervision, They are easy to 
use because it works the way 

you work. On contrary with the COTS, your organization 
need to tweak their processes a bit here and there to 
adjust; the adjustments in the software, being very 
expensive and time consuming. 

Another quick-to-spot advantage with the Bespoke 
solutions is the ease with which they can be integrated 
with existing applications, suppliers and customers

The bespoke application is specic to your business and 
unavailable to your competition. This can give you a 
unique advantage over them. Every organization has its 
needs of customization that are completely justied. 

COTS approach to these customizations s next to 
negligible, making it difcult to re-engineer their 
processes to suit the specications. Here is where the 
custom solutions score a brownie with unlimited 
customizations and exact match-making with the 
organizational requirements.  

Clearly, you can see for yourself… the bottom line – 
Bespoke Rules!!!!

Debate of the decade: COTS vs. Bespoke 

application software

Developing a Bespoke Solution for your organization will 

mean that it will be absolutely optimized to suit your 

business's needs. But this will inevitably come at a very 

high cost – in terms of both money and time.

The clear advantages of using a Commercially off-the-

shelf solution is that it is much cheaper and can be 

installed and made up and running almost immediately.

A lot of businesses think that 

they are unique and possess 

unique sets of problems, but on 

contrary they a default set of 

business requirement that is 

generic pertaining to any domain 

it belongs to. Those default set of requirements can be 

dealt easily by the implementation of COTS Solution with 

room for trivial tweaking.

From a company's perspective, the most inuential 

attribute is its Cost of Development & Deployment that 

decides a COTS or Bespoke. In COTS there is a very low 

degree of Customization required which actually turns 

out to be a win-win situation for both developing 

company and the customer in need for faster solution. 

Assuming the present market scenario which has been 

ooded with red ocean business environment, In the long 

run considering the economies of scale a single 

Commercially off-the-shelf Product will fetch 

comparably more revenue.     

With Commercially off-the-shelf solutions, the 

rationality which inuences a decision is the magical 80-

20 Principle that states that – “If 80 percent of your 

business problem is being solved through a generic off 

the shelf solution, that needs comparatively lesser 

deployment time frame and at a very economical price, 

go for it”

OPINION
VIEW

COUNTER
VIEW
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Enterprise Resource Planning 

(ERP) is an enterprise-wide 

information system that 

facilitates the ow of 

information and coordinates 

all resources and activities 

within the organization.
Of all the software an 

organization can deploy, ERP 

has potentially the most 

direct impact on reducing 

costs. When asked in a 2010 

survey conducted by the 

Aberdeen Group of Small and 

Medium Businesses (SMBs) 

what factors drove them to 

implement an ERP solution, 

nearly half cited the need to 

reduce costs to improve 

operating margins. Improving 

customer service was the 

second most cited reason.

However, the world of 

technology and business 

consulting is tainted by 

horror stories of ERP

Challenges 

Surrounding ERP

projects gone wrong. While 

many organizations have 

experienced unsuccessful 

ERP projects, only some have 

brought widely publicized 

lawsuits against ERP software 

vendors because of failed 

ERP implementations. 

Following are the top 

challenges that organizations 

face during the ERP 

implementation process:

75% of ERP 

implementations take 

longer than expected

55% of ERP projects 

are completed over-

budget

41% of organizations 

realize less than half 

of expected business 

benets from ERP

1
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Therefore, wouldn't it be perfect if the ERP 

system that you spent so much time and 

effort carefully selecting automatically t 

every criterion on your checklist and 

naturally worked with each of your unique 

business processes? According to the 2015 

ERP Report by independent consulting rm, 

Panorama Consulting, that is only a reality 

for the 5% of companies using custom 

developed ERP systems that are designed to 

t the specic way they do business. For the 

other 95% of companies, you pick the 

solution that is the best possible t and then 

you do one of two things:

Adapt your processes around the solution 

so that you can use it as-is (only 7% of 

ERP-using companies do this)

Customize the out-of-the-box system so 

that it suits your processes and delivers 

your critical data in the way it makes 

sense for your business

Article 2
ERP TRENDS
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So you see, customization is one of the most controversial 

topics surrounding ERP software.  A majority of customers 

have every intention of leveraging vanilla, off-the-shelf 

software during their software selection process.  However, 

as project teams get into the details of the software during 

the implementation cycle, requests to make one or more 

customizations to the software are inevitable. 

According to 2008 ERP Report, only 23% of organizations 

implement vanilla ERP software with little to no 

customization.  The remainder of organizations, customized 

their software, with 34% indicating that they heavily 

customized their software.  According to the same research, 

large companies with over $500 million in annual revenue 

are even more likely to customize their software, as are 

companies in the aerospace, defense, and government 

industry verticals.

Amidst this massive surge of customized ERPs, how actually 

is the ERP landscape changing in the recent years. 

Customizations to your ERP

1. ERP’s Cloudy Future

3. Better ERP Reporting

Conclusion: Fighting the ERP 

Tradition

2. Hybrid Cloud

Market forces such as Bring Your Own Device (BYOD), the 

need to provide enterprise access to mobile devices, 

increasingly connected machine environments and 

virtualization are propelling more and more functions 

toward the cloud, said Andrew Marder, an ERP specialist at 

Capterra. ERP won't be able to stand on the sidelines, he 

believes.

Larry Korak, industry strategy director, Industrial 

Manufacturing at Infor, agrees that cloud adoption is the 

most popular trend with ERP software today, noting the cost 

savings and strategic growth made possible by moving 

operations to the cloud.

“Businesses are spending more money than ever on the 

cloud, and all signs point to continued growth in the coming 

years. The cloud enables companies of all sizes to transform 

alongside the connected world and evolve their IT 

infrastructure to facilitate an increasingly digitized 

business," said Korak.

Improved reporting, facilitated by analytics 

and tighter integration, is another trend that 

ERP is inching towards. Umran Hasan, senior 

manager of Product Marketing at Microsoft 

Dynamics ERP, emphasized the importance of 

implementing integrated analytics. "Machine 

learning, predictive analytics and the Internet 

of Things are all areas that our customers want 

to get more from, and their ERP system is core 

to enabling them to gather such information 

and make sense of it all for their business," 

Hasan said.

ERP, it turns out, isn't such an easy sell – 

especially to small and mid-sized businesses 

(SMBs). 

Diane Haines, vice president of Product 

Marketing at Sage, admitted that she 

encounters a growing resistance to traditional 

ERP. Companies aren't looking to purchase a 

back-ofce system; instead, they want 

something that can help them solve their 

problems with relatively simple solutions. That 

causes them to avoid traditional ERP,

But not everyone is convinced that we will see an all-cloud 

ERP future. Forrest Burnson, ERP market research associate 

at Software Advice, favors the hybrid cloud model in which 

an organization combines on-premise applications with 

cloud applications in its broader ERP package. He's already 

seen headway in this direction by some. "For many rms, it's 

the best of both worlds and it's making the whole cloud vs. 

on premise debate irrelevant," he said. 
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which some believe is synonymous with cost overrun. "When 

talking to mid-sized companies looking to switch systems, it is 

often because an existing ERP is dictating what their business can 

do instead of the business itself," Haines said.

This is leading to increased sales for NetSuite, Sage and cloud-

based or other SaaS ERP providers. For anyone who lived through 

1990s-era ERP implementations, cloud-based ERP is a lot easier to 

market than legacy approaches. Buyers no longer buy into the old 

pitch that you have to completely shift your business processes to 

suit your ERP suite. 

The changed requirements also entailed to new terms being 

coined, sprouting from ERP, such as Employee Management 

System, Enterprise Management, Ofce Automation, Resource 

Management, Ofce  Management, etc., and more etc. 

Not only that, the products themselves turned from bulky family 

packs to modular lean supermodels… offshoots such as standalone 

HRMS, Sales Monitoring, Project Monitoring, Attendance Tracking, 

CRM and so on, gradually ooding the market.

Within these choices, the obscurity of ERP is evident, but the 

SaaS and Bespoke Solution providers are not complaining, not just 

yet.
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Indo Africa Expo 
Nairobi  | 29 -30 Sep 

IT solutions and Consulting

Future Technology Week 
Dubai | 29 - 31 Mar 
Security Innovation

CeBit Germany 
Hannover | 13 - 18 Mar 

IT and ITES Plus

GITEX Technology Week 
Dubai |  16 - 20 Oct 
IT and ITES Plus

JAPAN IT Week 
Tokyo  |  11 - 13 May 
ITITES and Services

CeBit
Hannover, Germany

March 13 - 18

Sources:

What is ERP and how does it help:
http://www.trix.com/wp-
content/uploads/Whitepaper_What_Is_ERP.pdf

Challenges of ERP:
http://go.panorama-consulting.com/rs/603-UJX-
107/images/Ten-Tips-for-a-Successful-ERP-Implementation-
2.pdf?mkt_tok=3RkMMJWWfF9wsRonuavIZKXonjHpfsX57Owr
Uaa0lMI%2F0ER3fOvrPUfGjI4ATsFqI%2BSLDwEYGJlv6SgFTLDG
MbVqwrgMWxY%3D 

Customizing ERP Software: 
http://www.socius1.com/customizing-erp-software-why-
and-how-is-it-done/ by Terry Ginley

ERP Software Customization: The Ultimate Sin of Enterprise
Software @ http://panorama-consulting.com/erp-software-
customization-the-ultimate-sin-of-enterprise-software/ by 
Eric Kimberling

7 trends that affect ERP: 
http://www.enterpriseappstoday.com/erp/7-signicant-
erp-trends.html by Drew Robb, author of Server Disk 
Management in a Windows Environment (CRC Press)
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Spotlight

2.  With which technology you started the company?

We work on various technology domains. We provide 

end-to-end solutions for varied clients across the globe, 

right from conceptualization to implementation and 

going beyond it, our consultants and developers leave 

no stones unturned in providing only the industry best. 

CSM Technologies' services are backed by a strong 

business delivery model that packages on-site technical 

consultants/experts/leaders, highly equipped offshore 

development centers and a brilliant think-tank that 

gives you're the best time-cost-quality equation.

1.   When was the company incepted?

The company was incepted in 1998, in 

Bhubaneswar, Odisha. When we commenced 

operations of the company in '98, it was the 

time when Internet was beginning to be used 

as a buzzword. We were early enough to 

realize the potential of Internet to be used as 

a web technology to integrate government 

processes. We were intrigued to witness 

processes getting simpler and users getting 

advantage out of the technology that 

otherwise had not touched their lives so far. 

The vision was to bring technology to the core 

of all business processes, in an easy-to-use 

and trustworthy format.  

3.   What was the capital invested?

The rm started with zero capital and a brilliant idea.

4.   What is the present focus of the company?

Acquiring IT companies to create a larger and 

diversied base, penetrate into Product market with 

interesting customer-driven products and big time 

Talent Acquisition are the 3 major focus areas that we 

are strategizing on. Technology is the next big thing for 

us; we are determined to get bigger and better and use 

our experience to achieve these goals and cater to a 

larger market. In nancial terms, we are looking at 

investments of about 30 Crores, which could give us a 

smooth sailing with our plans.

5.   What are the solutions you are offering?

With our wide clientele, spread across geographies and 
varied experience in several domains, we provide end-
to-end solutions that t client requirement.

CSM Technologies' IT solutions are efciently designed 

to enhance client business processes to challenge 

competitiveness with industry-leading best practices. 

Our technology-aided people-centric approach promises 

improved organizational performance. Our basket of 

goods also has a couple of products called Kwantify 

(yes, quantify with K) and Health-e. Kwantify has seen 

more than 10 successful implementations in the UAE.

6.   Which are the potential verticals for your 

solutions?

Our solutions spread across industries including 

Education, Healthcare, Oil & Natural Gas, Metal and 

Mining, Government, Hospitality, Retail, Publishing, 

Automotive and universal Enterprise.

7.   Please throw light on key principles?

Technology is best used when it has a purpose to serve 

people and enterprises worldwide. At CSM technologies, 

we strongly adhere to this guideline and develop 

products and solutions that work towards making a 

better, transparent, safer and more efcient workplace 

for everyone. We believe in empowering people to use 

technology for growth and sustenance. We only strive 

for excellence and believe in progress on an everyday 

basis.



8.   What are your expansion plans? (technologically and 

geographically)

We are planning to set up ofces in UAE and African regions. 

Technically, we will still be catering to similar business 

segments. However apart from IT consultancy and software 

development, we develop and market interesting IT products. 

We have been into product development for quite some time 

now and we call our products unique because those have 

evolved out of direct customer needs rather than building a 

product and creating a market for it. Our products like Health-

e, which has been implemented in hospitals in Dubai and 

Africa are completely organic and t as a glove to customer 

requirements. We have some other interesting products like 

Kwantify that promises to create smart and safe work places. 

ENCOR is yet another innovative product that processes 

environment compliances and empowers metal and mining 

industry to meet higher industry standards.  E-Despatch is a 

proven government IT product that streamlines letter issue 

and despatch system in the country without meddling with any 

government processes.

9.   What is your go to market strategy? 

Our individualistic attitude towards each of our customers has 

driven all our functions together. Our marketing, sales, 

branding and pricing are all customer centric and this 

approach shapes all our strategies. Customer satisfaction is our 

only benchmark, which we bring about by best quality 

solutions, competitive pricing, 360 degree sales effort and a 

great RoI.  

10.   Where is the growth coming from?

There has been quite a few actually. In 2001, when we bagged 

our rst overseas client, British Petroleum, Vietnam, we were 

assured about the road ahead for web technologies. It was 

then that the company took the rst leap from websites to 

web applications. The year 2005/06 provided us our second 

breakthrough point as we bagged our rst major e-Governance 

project, e-Shishu, which went on to receive the most coveted 

'Prime Minister's Award for Excellence in Public Administration'. 

This started our exalted career in e-Governance solutions 

within and outside the country. Somewhere in between, our 

rst home-grown product for Enterprise Knowledge and 

Resource Management– Kwantify acquired an international 

relevance by couple of institutes in Dubai and Sudan. This 

provided our much needed buoyancy to pursue our passion for 

product development.

11.   What are the challenges of business in your region and 
how do  you overcome them?

As stated above. We are building strategies to get government 
more and more involved in the growth of IT in this region and 
make Bhubaneswar the next IT hub. 
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Priyadarshi Nanu Pany, CEO

CSM Technologies
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Android has already released a bomb by its spontaneous announcement of the Android N Developer Preview. The full 

form of N is still to be revealed. But have you ever wondered on the names of the android versions thus far? 

Following Android Alpha and Android Beta, Google has always named its Android OS updates after sweet treats, and 

in alphabetical order. So far we've had Cupcake, Donut, Eclair, Froyo, Gingerbread, Honeycomb, Ice Cream 

Sandwich, Jelly Bean, KitKat, Lollipop and Marshmallow. And the latest addition is the Android N. Some of the new 

features that are revealed include Multi-window mode, Menu between the system settings, Reply to messages from 

the notications bar, New Notications panel, Enhanced Doze mode (now being seen in Android M), Faster app 

optimization, New Data Saver feature, Improved call screening and number blocking, Improved Java 8 language 

support, etc. Whew… That was a long list of options.

Article 3
MOBILE APP TRENDS

Mobility – Taking ofce 
automation to the next 
level

Android is to mobile what 

Microsoft is to PC. Everyone 

knows about Android these 

days. And if you're a middle 

aged fellow, chances are… your 

3 year old knows more about 

your phone and tablet than you 

do.

Current rage is of course 

Android 6.0 christened 

Marshmallow. And even though 

it's brand new (phones are still 

waiting for the update), 

Fig.1 Android N

So what has made these giants work faster and harder on improving the 

mobility experience and what impact is it going to have on traditional web 

based or desktop ofce automation tools and systems?

The face of the workplace is changing more rapidly than ever, and if you think 

the tech revolution has shaken things up so far, you're in for a serious jolt. We're 

not just talking new gadgets, either. As emerging technologies transform the 

way we collaborate, communicate, and compute, the underlying nature of 

what we call work – let alone what we call an ofce – is taking on surprising new 

dimensions. Screen-sharing and virtual meetings, mobile-rst apps, and cloud 

computing have matured into powerful business tools that could demand new 

ways of thinking about what it means to go to work. Trends will include:

Virtual collaboration tools, software-based whiteboards, democratized teleconferencing solutions, and ubiquitous 

mobile devices will enable more exible ofce designs.

Increasingly mobile and constantly connected workforces will make time-shifting a business advantage.

Personal cloud apps and mobile devices serving as second screens will require more versatile workstations.

The Internet of Everything—in which traditionally “dumb” devices join the network and emit actionable data—will 

enable deeper business intelligence while demanding more robust network infrastructure.

By the close of 2013, sales of desktop computer sales slumped to record lows as laptop and tablet sales continued to 

soar, and tech companies sold more tablets than desktop PCs for the rst time in history. Meanwhile, people spent 

more time on mobile devices than desktop and laptops in 2013, and that shift shows no signs of slowing in the
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foreseeable future. Mobile app sales racked up some $26 

billion in sales worldwide last year, prompting software 

creators to embrace mobile devices as the primary point of 

contact for most users.

While most of the mobile trend has focused on consumer 

technology to date, business applications are getting 

increasingly mobile-centric in 2014. Even Microsoft Ofce 

365, the agship of all business suites and perhaps the best 

indicator of where the corporate mainstream is headed, is 

now optimized for use on iPhones and Android devices.

Mobile-rst workers no longer require (some even abhor) a 

permanent desk. At Intel, for instance, many workers – even 

relatively senior staffers – no longer require their own 

permanent desks, and instead drop their laptops on one of a 

number of exible workspaces on the days when they work 

in the ofce. The arrangement lets the company use its 

space more efciently, while giving workers the freedom to 

work from anywhere. 

Everywhere we go, smartphones and tablets are 

supplementing the work experience as we divide our 

attention between the software on our laptops and the apps 

on our mobile devices. It's often an intuitive split that takes 

the best aspects of computer-based and mobile productivity 

and blends them into a single experience. It's now common 

to see a colleague working busily on their laptop to build a 

presentation, and then pause momentarily to read a text 

message on their smartphone about a change in the 

afternoon meeting agenda.

While the use of the second screen in the workplace is, so 

far, an ad-hoc affair, it's evolving into a more sophisticated 

ecosystem of interoperable apps designed to make the most 

of the strengths of mobile and desktop devices in a unied 

way. Increasingly, workers are adding tablet stands to their 

workstations to enhance the multi-device experience, and 

this will become commonplace in the coming year.

So your use of ofce intranet is in for some interesting 

changes. 

Just to see how important mobility is, consider this….

Fig.2 Infographics on Mobile App

http://www.pcadvisor.co.uk/new-product/google-

android/android-n-uk-release-date-name-feature-

rumours-18-may-na-dev-3628675/

http://www.androidauthority.com/android-7-0-

features-673002/

http://android-developers.blogspot.in/2016/03/rst-

preview-of-android-n-developer.html

https://www.knoll.com/knollnewsdetail/game-

changers-2014

1.

2.

3.

4.

Sources:

http://www.pcadvisor.co.uk/new-product/google-android/android-n-uk-release-date-name-feature-rumours-18-may-na-dev-3628675/
http://www.pcadvisor.co.uk/new-product/google-android/android-n-uk-release-date-name-feature-rumours-18-may-na-dev-3628675/
http://www.pcadvisor.co.uk/new-product/google-android/android-n-uk-release-date-name-feature-rumours-18-may-na-dev-3628675/
http://www.androidauthority.com/android-7-0-features-673002/
http://www.androidauthority.com/android-7-0-features-673002/
http://android-developers.blogspot.in/2016/03/first-preview-of-android-n-developer.html
http://android-developers.blogspot.in/2016/03/first-preview-of-android-n-developer.html
https://www.knoll.com/knollnewsdetail/game-changers-2014
https://www.knoll.com/knollnewsdetail/game-changers-2014
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Who makes this wining culture? Who engages this team? It is the leadership team and the strategic role that HR 

plays, that does the trick! 

Global organizations today must navigate a new world of work, one that requires a dramatic change in strategies for 

Human Resource Management. In this new world of work, the barriers between work and life have been all but 

eliminated. Employees are always on—hyper-connected to their jobs through pervasive mobile & other web 

technologies.

In today’s context, the expectations are different, and HR has to transform to meet the expectations of this new 

reality in a technical way. 

Article 4
NEW AGE HRIS

Introduction:

What businesses expect from 

the people is they play a more 

functional role than a 

descriptive one. People are the 

most important competitive 

lever that a company can have. 

People disrupt industries and 

companies. Business plans get 

the ball rolling; but what really 

creates the sustainable superior 

performance is the intangible 

magic of a winning culture – an 

aligned team and engaged 

individuals.

Today’s economy demands a more proactive, strategic role for the HR department. Today’s Managers and Employees 

demand direct access to Human Resource (HR) systems and information. HRIS allows this and more, helping organization 

better manage their globally dispersed workforce, improve human resource processes, and make HR an integral part of 

their strategic planning. 

The innovative HRIS is intuitive, functional, and adaptable – dening the next generation of unparalleled user experience 

in the human resources industry. With HRIS, Employer has the ideal tool to manage the most valuable resource—The 

Workforce—to help ensure the organization’s success. HRIS is designed to automate everything related to HR in a single 

software system, enabling to track, manage, and analyze all data for the employees, from application to retirement. 

Through automated workow, an organization can improve its efciency. With powerful reporting and analytical tools, 

Management can have a complete picture of the company’s workforce for better strategic planning. 

Today, HRIS does a variety of human resource tasks, bringing an 

automated functionality to the end-to-end processes of modern human 

resource departments – at companies of all sizes. HRIS adds value to an 

organization, providing guidance, expertise and assistance on critical 

decision making and business initiatives. Access to accurate 

information is essential in today’s HR landscape – with the demand for 

talented human capital capable of helping an enterprise achieve 

strategic goals higher than ever.

New Age HRIS [Human Resource Information System]: 



HR is going through a bit of a technology renaissance. We’re seeing a whole range of new employee-focused systems 

that look nothing like the clunky old tools and manual processes of decades past. Below are the points to be clubbed 

in New Age HRIS to make it more effective.
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New Age HR Trends to be clubbed in HRIS:

MOBILE TECHNOLOGY:

While the rest of the world has appied, HR might have been a bit slow 

on the uptake. But that’s about to change. Digital natives are now 

looking and applying for jobs on their mobile devices, so organizations 

can attract that talent through an app dedicated to Human Resource, 

which can function all the activities of HR. With this, they can respond 

even faster from their iPad, iPhone or Android devices. Whether they 

need to verify an employee’s time off balance, approve requests for 

time off, nd employee data and emergency contact information or 

initiate employee changes, it’s all at their ngertips.

FEEDBACK AND CULTURE MANAGEMENT:

HRIS can have modules for collecting feedback to improve retention 

recognize and reward your staff. Once Manager have that feedback S/He 

can use it to foster a positive, responsive company culture that 

encourages creativity and innovation.

COMMUNICATION IN CONTEXT:

These systems won’t just be empty HR shells – there’s a trend towards 

using them as channels for communication, providing real value for 

employees in onboarding, learning and ongoing training. 

THE RISE OF THE PARTNER ECOSYSTEM: 

Software companies are knitting their products together to form 

‘ecosystems’ of t-for-purpose processes and as a result we’ll see 

seamless extensions of core HR data throughout other business 

functions. Think recruitment software that syncs with payroll, payroll 

that syncs with timesheets and project workow. Integration eliminates 

double handling and ensures data remains clean and accurate.

BETTER EMPLOYEE ENGAGEMENT:

Employers can turn to tech solutions to help with engaged learning and 

development on the job. The seamless user experience of smarter, 

collaborative tools makes tedious tasks (like checklists) more efcient 

and frees up time for activities that boost job satisfaction, innovation 

and effectiveness. 
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SHIFT TO OUTCOMES-ORIENTED SYSTEMS:

Frictionless A-to-B HR transactions were great a few years ago – now, 

they’re expected. Companies know there’s more value in systems 

hardwired to work towards their goals. So if the goal is to become the 

industry leader in next-gen pet microchips, then the HR strategy needs 

to build talent in researching and developing microchip technology – and 

the HRIS needs to empower the employees to do it.

AN HR SYSTEM WITH BENEFITS:

Employee perks are nothing new, but new HR systems will revolutionize 

the way they’re managed. Engaging, integrated systems will offer 

personalized perks that give something back to the employee as an 

individual – whether that’s something they need, want or will nd 

useful.

PERFORMANCE APPRAISAL, REDEFINED:

A good HRIS platform will let the Employer easily track employees on an 

ongoing basis – the basis for a continuing, constructive conversation with 

real-time feedback. By this the Employer will have easy access to a 

record of events that have happened over the course of the entire year – 

not just the last few months. More information means less potential for 

bias and a fairer review. 

MORE VALUE FROM BIG DATA:

The growth in analytics shows no sign of slowing. Big Data represents 

endless new ways for organizations to make strategic decisions faster 

and improve their operational intelligence by playing with the numbers, 

eliminating data ‘islands’ and connecting seemingly unrelated data to 

gain new insights. 

Conclusion:

For HR, the true value in data is the stories it can 

tell – patterns that let you apply predictive 

algorithms to rene recruitment, management and 

recognition, and meet employees’ changing goals 

and interests. With online, paperless programs, 360-

degree employee reviews, performance history, 

department-specic job openings, employee 

journaling, budget generation and salary plan 

modeling being only a part of the HRIS total 

technology package, modern HR professionals are 

experiencing new productivity and managerial 

heights – resulting in well recruited, nurtured and 

managed modern workforces.

Sources:

Introduction:

http://www.compudata.com/human-resource-

management/

https://www.peoplematters.in/article/employee-

relations/emerging-hr-leaders-abc-new-age-hr-12900

New Age HRIS: 

http://www.compudata.com/human-capital-

management/

New Age Trends to be clubbed in HRIS: 

https://www.employmenthero.com/the-top-10-hr-

tech-trends-to-look-out-for-in-the-new-year/

Conclusion:

http://www.compudata.com/human-capital-

management/
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